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Advertising: Them

The tobacco companies

really do care about their
customers...




Tobacco advertising
goes back before

advertising

was considered a
profession...







STRIKE

It's toaxted?,

We
wouldn’t
say it if we
didn’t
mean it.

o you Inhake?
batip Satie Adrclnd B
Bl Lk T L v ] G
.I:H:l:l'r.'.ll'l‘l s e

1o i i B i it

Lucky Strike Means Fine Tobacco
n 18T, Lucioy cliscosweed Fa seceet o making a grest-leieeg chpers




“It’s toasted




o “tar” 17mg acotne au por crpaseme, §1€ gt War B4

Oro

LRETTEFAGS FHRIF MO

5Eh

o




"W T B

Smoke a

FRESH

cigaretfe

7 At e s e roking  cosdition, thanks to the Mumidor Fack
ags ot Barwe vowr (hewat, peitch te

IINIG Sl ZE

ops em all for TASTE and COMFORT |
RS :

| Wf Hioat esh 7o/

f’\,ﬁ

puiLIP MORRIS
R




Marketing Strategies

Tobacco company marketing strategies are

quite simple. They use BIG and BOLD

eye-catching marketing schemes in order
to attract YOUth!!







‘Judge me all you want, .

Just keep

the verdict to yourself”




Many tobacco
companies use sports
to advertise thelir

products to a broader
audience.




Racing Is one of their
largest markets...

In America, It Is the:

— Largest live spectator sport

— Second most watched sport on TV




Brand Loyalty

More than 70% of NASCAR
fans prefer NASCAR

sponsors’ products over non-
sponsors’ products...just
because they sponsor
NASCAR




Youth Market

More than 1,000,000 youth (age 12-17)
watched auto racing on television in
1996

Hanna-Barbera cartoon company
executive, when asked to explain why
they sponsor a cartoon racing car,
replied...




Hannah-Barbera Exec.

“In NASCAR we found a
great kids business. | was

astounded by their
Information, statistics, and
demographics regarding
Kids.”




The tobacco
companies found a

new market too...




It Is iIllegal for tobacco companies to
advertise on television or radio,
however:

In the 1989 MARLBORO Grand Prix the
Marlboro logo was clearly displayed
more than 6,000 times in 90 minutes




In 1996 they obtained

More than 19 hours of in-focus,
brand display on television

More than 3,300 on-air radio brand
mentions

More than $94 million worth of TV
brand and name exposure




In 1999 they obtained

More than $122 million worth of TV
exposure

+ MILLIONS more In radio, magazine
and newspaper exposure




"It's like a 3-hour commercial every time the car races’




IT JUST DOESN'T GET ANY SWEETER THAN THIS.
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Govemnment Waming: Cigarette smoking is dangerous 1o your health
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Just want to
have
some fun!!!

By Pregnant Women | It
Injury, Premature Birth, And Low Birth We
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Light a Lucky
and youll never miss sweets
that make you fat” _ <+
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Be Happy-GO LUCKY!

rr .
There's no substitute for

fine tobacco, and don't let
anyone tell vou different!”

Fun Small Print:

"Luckies are made to taste better,
& month-after-month cigarette
comparison, measuring those
impartant factors of workmanship
that affect the taste of cigarettes,
proves Lucky Strike is the best-
made of all five principal brands!

That's a fact - established in The
Fesearch Laboratory of The
American Tobacco Company..."
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We make Virginia Slims -
especially for women

because they are biologically
superior to men.










So maybe we define
practical a little differently
than you.

Sao maybs we define practical

““VIRGINIA

SUAGEDN GENERAL'S . SLIMS
Smoke Comtains It's a woman thing.

It's not just a bath...It's
our aromatherapy- 3
meditation-don’t-bother- - |

me-or-you’ll-regret-it-later L R RGINA

a litthe differcntly than you.
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Cawse: Lung Cancer. Heart Disease,
Emgphysema, And May Complicate Pragnancy.
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Brought ta you by Camed Lights

11 mg. ", 0.9mg. nicoting av. per ogantie by

SURGEON GENERAL'S WARNING: Quitting Smoking
Now Greatly Reduces Senous Risks 1o Your Health.
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Smoke Contains Carbon Maonozide
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“Never let the
goody-two-shoes
get you down”

-~ VIRGINIASLIMS
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“Every person has their
own goodness/good
gualities”
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“offensive to smokers
with throat cancer.”
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Now It's OUR
turn!!!

Counter Marketing In Texas




2000

Texas Teen Ambassador Initiative begins

Teens helped create the DUCK campaign

arget Audience: 9 - 12 year olds




Messages:

“Tobacco is Foul”

obacco Is stupid, uncool, tastes/smells
bad, won’t help you relax

Dispel the myths




DUCK results

 In the first year:

— Contributed to a 40% decrease in tobacco
use among middle school students in the pilot
area (Beaumont / Port Arthur)

e Currently:

— 35% decrease In tobacco use among middle
school students in the entire East Texas
region
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Tobacco. | tain't pretty. Rap along at
www.ducktexas.com, or mix your own
rousic with OJ Duck Mier.







2001

o Worth It? Campaign launches

« Teen Ambassadors provide input on

design of campaign materials

e Target Audience: 16 -17 year olds




Worth It?

* Designed to educate teens about the
Texas Tobacco Law and conseguences

* Focus on independence, personal
freedom, driver’s license

* Point out the manipulation by and
targeting of tobacco companies
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Arsenic kills rats.




Under 187 Got tobacco?

Your driver's license
is what gets smoked. ?




|deas?

If you have ideas for a Worhlt? or DUCK
advertisement:

Email:
txteenambassador@hotmail.com

MySpace:
Wwww.myspace.com/txteenambassador




