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Project: 
 

Contact person: 

Contact information: 

 

Brief project overview: 

 Participants (include target audience and number of participants): 
 

Description and outcomes of activities (include goal, brief description,
how many classes or sessions participants came to and results): 

initiator:angela.gil@dshs.state.tx.us;wfState:distributed;wfType:email;workflowId:6a43decbc6df7a4ead2c743adbf811a7



Curricula, kits or other educational material: 

 

 

Other resources: 

Collaborating agencies or individuals: 

Incentives: 

 
 

Ordering information for materials or incentives (if available):

 

Tips for other agencies starting a project like this: 

What worked well? 

 

 

What are the challenges? 
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	LA name and number: Galveston County, LA# 11
	project name: Obesity Workshop: Know your Facts..Weigh your Options
	contact person: Tiffany Rice
	project description: Goals for this workshop is for WIC parents to have obesity awareness that will influence healthy behaviors for themselves and family.

This workshop was a pilot workshop that was 1 day for 2 hours at our largest site.  We wanted to set a small target of enrollees of 10 and of the 10 that registered 6 participants showed and 2 of the participants brought a family member

The evaluation was collected several days later via telephone follow-up, the participants enjoyed the workshop and felt that they received relevant materials.  They enjoyed the presenters and felt that the presenters were knowledgeable on their relevant topics.  (Speakers: Site Health Educator & Nutritionist) All of the participants urged for more workshops such as these and possible weight loss challenges.
	Contact info: 409-949-3474/ Trice@gchd.org
	participants: WIC Participants =8
	resources:   www.americanheart.org/diabetes -Family health tree                                                                                                                                                                                                                                                                                                                                                                                                                                                                           
	collaborators: None
	incentives: Participants were given binders with the appropriate materials, pens, Cooking tip cards, and WIC bags
	ordering info: 
	educational materials: There was two components to this workshop:
1st: Understanding BMI and its correlations to overweight, normal weight, obesity, and underweight.
Materials for this section: 
-BMI Chart
-CDC Print out of the definition of overweight and obesity
-CDC print out of health consequences of overweight and obesity
-CDC print out of causes and consequences 
-Family Health Tree 

2nd: Focused on making small changes to nutritional behaviors

Materials for this section:
-Fast Food intake survey
-Goal Sheet
-Meal ideas for Kids
-Sheet on Low Calories vs. Low Carbohydrates, and low fat
-WICs Five Steps to a Healthy Weight handout
-WICs Red Flags of a Fad Diet handout
	what worked: What works well is having staff abundantly advertise the workshop to raise awareness.  Many of our clients state that they are not aware of WIC events.  Have an appointed person to take phone calls to answer questions and register each client for proper preparations.
	challenges: Challenges is just getting staff to be involved with non-clinical activities and to have dialogue with the clients about WIC events.
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