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LA name and number: 

Name of OPMG
Project: 
 

Contact person: 

Contact information: 

 

Brief project overview: 

 Participants (include target audience and number of participants): 
 

Description and outcomes of activities (include goal, brief description,
how many classes or sessions participants came to and results): 

initiator:angela.gil@dshs.state.tx.us;wfState:distributed;wfType:email;workflowId:95c20260b4222c4897858983cadb21aa



Curricula, kits or other educational material: 

 

 

Other resources: 

Collaborating agencies or individuals: 

Incentives: 

 
 

Ordering information for materials or incentives (if available):

 

Tips for other agencies starting a project like this: 

What worked well? 

 

 

What are the challenges? 
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	LA name and number: City of El Paso Texas - 33
	project name: Healthy Kids = Healthy Families
	contact person: Bertha E. Luna / Nutritionist
	project description: The project consisted of 5 sessions with WIC children plotting over the 95th percentile BMI and their families.   Session1. Welcome to Health Kids=Healthy Families   Session2. Healthy Kids=Healthy Families: I can try that!   Session3. Healthy Kids=Healthy Families: Move it with WIC   Session 4: Healthy Kids=Healthy Families: El Paso "Zooper" active families   Session 5:Healthy Kids=Healthy Families: Cooking with WICAt each session we took measurements to get quantitative data. Our goal, as far as attendance was that 50% of the clients enrolled on the workshop completed the program, and from those at leas 25% will have an improvement in their BMI. From the 37 participants that were present at the first class, 12 finished the 5 sessions measuring 33%. Of those 12 participants 8 had an improvement in their BMI compared with the initial measurement, making it 67%. Therefore our Goal was partially meet. The VENA tool was be used as well; to encourage clients to set their own goal and evaluate confidence level, and understanding of the discussed topics; this to gather qualitative data.All the knowledge we acquired from this 1st generation was priceless, and also all the feedback from the clients was very beneficial planing for next year's OPMG.  
	Contact info: Lunabe@elpasotexas.gov
	participants: Our target population was children with BMI over the 95th percentile and their families
	resources: 
	collaborators: Teresa Francescutti / Nutritionist
	incentives: 1.Children's portion plate2.Clear tumbler (for water only)3.Bouncy ball4.Lunch bag and SPF50 sun block.5.WIC Cook Book
	ordering info: 
	educational materials: The 5 classes designed for the project were approved by State Agency and a code was assigned for all 5: CH-033-29-OP Healthy Kids.All educational materials had to be developed locally, since all the classes were conducted in Spanish by request of the participants.
	what worked: What worked well for our population is that we are bilingual, the participants were asked at the first session which language was their preferred to divide the class, a 100% of our clients requested Spanish.The clients really enjoyed the "hands on" with the food tasting, where they had the opportunity to see, read the nutrition labels, taste and offer the products to their children. And also treating clients like friends.
	challenges: The number one challenge is finding the time and space to work with the project. Having a full schedule for client services was a bit overwhelming but the hard work was worth it, we gather great comments from the participants.Working with Spanish classes, it was very difficult to find printed materials that we liked, therefore I decided to develop them locally.
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