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What is Social Media?

Social media refers to the means
of interactions among people in
which they create, share, and/or
exchange information and ideas
in virtual communities and
networks.




Know the Lingo Bingo Activity




Social Media Terms Explained




Social Media Terms Explained
Hashtag #:

HubSpot defines a hashtag as a "word or
string of characters that starts with a
number sign." Identical hashtags are then
grouped into a search thread

Viral:

Anything shared across social networks
that get passed along rapidly. YouTube
videos are a great example.




Social Media Terms Explained

Trending:

A word, phrase or topic that is | HEY.GIRL
popular on Twitter at a given - o
moment. L‘ ;
Meme: '

A "meme" is a virally-transmitted
cultural symbol or social idea. A LIRS EE TN EUTS

meme behaves like a flu or a cold "l .

virus, traveling from person to iGST WANT vou T0 BE[HAPPYSE /LET'S LEARN NBOUT HERPES
person quickly, but transmitting N ANDHIV

an idea instead of a life form.




Social Media Terms Explained

Engage:

Communicating to other social media
users, you are engaging.

Traffic:

This refers to the visitors that visit a
website.




Social Media Terms Explained

Ta g ° Tur (();1 ‘ag Review?
L]

Turn on Tag Review to review tags friends add to your content before they appear on Facebook. When
someone who you're not friends with adds a tag to one of your posts you'll always be asked to review

Indicates or labels what content is
about

B Facsbook Oriipt . by ;
T Oen " s .
‘ A L.
[ ) X o "By Lui tagged Francis McDonald, | v | x | £
. e. Sl =
3 3 7

To approve a post on Facebook or
blog.

Timeline:

The stream of updates on your own
personal profile or page




Social Media Platforms
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Animated HIV Science

Home  Videos  Playists  Channels  Discussion  About

Patient Animations: Diagnosis, Management and Treatment of HIV/AIDS

Viral Load and Monitoring How HIV Causes Disease Diagnosis and Testing of HIV ~ Transmission and
by Animated HIV Science by Animated HIV Science Infection Prevention of HIV
2,265 views ar ag 7,610 views

by Animated HIV Science by Animated HIV Science
5,776 views 1 year ag 120,277 views
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s

s

Mechanisms of Action of

Mechanisms of Action of Mechanisms of Action of Mechanisms of PI

Upload 0 #

@ AnimatedHIVScience.com 3¢

Featured Channels

Mechanisms in Me...
Subscribe

Popular channels on
YouTube

Yuya
: Subscribe
Nash Grier
A Subscribe
HolaSoyGerman.
Subscribe

* ¥ Maria Way
S% Subscribe
e |
ouzos BuzzFeedBlue
BLUE  Subscribe




YouTube can be used to:

Educate Publicize your organization Entertain with a message




How African Americans use Social media

© Cherry and Lime. 2013




How African Americans use Social media

Blacks use social media sites to gain desired exposure and use social
networking to mitigate real world inequality.

Online platforms are like beauty/barbershops where people come to
voice their opinions, share funny stories, and connect with others.

Blacks are 44% more likely than total market consumers to create a
social media profile.

Reference: Resilient, Receptive and Relevant The African-American consumer 2013 report



How African Americans use Social media

Facebook is the most heavily used social networking site based on
both the number of unique visits and time spent per person.

Age group break down:

e 45-64 year-olds spend the most time on Facebook.

e 35-44 year-olds are more likely to spend more time on Tumbilr.

e 18-34 year-olds spend 11% more time on twitter than those 35-44

and 45-64 combined




71%

BLACKS’ SMARTPHONE PREFERENCE OF BLACKS OWN
SMARTHPONES

African-American Total Market

Users Users

. Android ‘ iPhone

Source: Nielsen, Mobile Insights, March 2013

Smartphones have become a way of life for most Americans, and African-Americans have continued to outpace the total
population with smartphone ownership. Seventy-one percent of African-Americans own smartphones, compared to 62% of the
total population. Most African-Americans use Androids (73%) versus iPhones (27%).

Reference: Resilient, Receptive and Relevant The African-American consumer 2013 report



TOP 20 MOBILE APPS PREFERRED BY BLACKS

Instagram Facebook 6:48
Facebook 61 Instagram 437
Twitter 2:24 Twitter 3110
Pandora Radio 2:21 Google Chrome 3:06
eBay Mobile 19 Facebook Messenger 2:31
Facebook Messenger 2:1 Pandora Radio 2:20
Yahoo! Mail 2:0% Gmail 1:27
CGmail 1:38 eBay Mobile 1118
YouTube 1N YouTube 1:06
Google Play 1:52 Apple Maps 1:04
Apple Maps 1:50 YouTube Downloadable 1:04
Google Maps 1:47 Google Maps ‘59
BibleByLifeChurch.tv :37 Google Play 137
Stocks 34 Weather Channel 132
Google Search 25 Stocks :31
Google Talk 5 Amazon Mobile 24
Google Play Music 3 Google Search 22
PayPal 10 Weather 121
Google+ o5 Google+ 5
Goggle Play Services 105 Google Play Services 105

Source: Nielsen, Mobile Insights, March 2013, time shown in hours:minutes
*Items are unique to African-American lists
“*|tems are unique to Total Market lists

Reference: Resilient, Receptive and Relevant The African-American consumer 2013 report



Using SMART goals to enhance your
social media success

Pump Up Your Social Media B
Strategy With SMART Goals!

-k .
PP
: - -
' Measurable

Attainable




Make your social media goal SPECIFIC

Who is involved with the goal?

What do you want to accomplish with your actions?
Where is the location of your activity?
When will the goal will be started and accomplished by?

Which requirements need to considered or which obstacles
do you need to overcome?

Why do you want to accomplish the goal?

Reference: MarketingThink.com Use SMART Goals To Get Your Social Media Strategy In Shape



Make your social media goal
MEASURABLE

Each social media activity should accomplish a measurable task
to ensure you are making progress.

Your social media goals should be measured in three key
activities:

oHow many people did you reach with your specific activity?

oHow many readers and consumers did you engage (via reads,
shares, retweets) with your messaging or content?

oHow many consumers did you move toward [a desired action] as
a result of your social media activity?

Reference: MarketingThink.com Use SMART Goals To Get Your Social Media Strategy In Shape




Make your social media goal ACHIEVABLE

Your social media goals need to challenge you but not stretch you
too far where the are not attainable or achievable.

Take inventory of your baseline knowledge, skills and resources to
ensure you can accomplish your goals.

Example: By May 1, | will create a weekly content stream of 5 blog
posts, 125 tweets, 5 influencer contacts and 15 Facebook posts to

help increase the awareness of our organization through social
media.

Reference: MarketingThink.com Use SMART Goals To Get Your Social Media Strategy In Shape



Make your social media goals RESULT-
FOCUSED

Your social media goals should measure outcomes and not activities.

Example: By April 15th | will create a process that ties social media

activity to testing behaviors by providing locations where HIV testing
is provided.

Explanation of example: The result of this process is creating an
increase of testing activity at the stated locations.

Reference: MarketingThink.com Use SMART Goals To Get Your Social Media Strategy In Shape



Make your social media goals TIME-
BASED

Your social media goals need to create a practical sense of
urgency and tension to complete the goal on time.

Example: By March 1, launch a blog for your organization on
the WordPress platform so your consumers can find you

more easily with Google search to get their HIV/STD
information more quickly.

Explanation of example: March 1 is your time-based
deadline.

Reference: MarketingThink.com Use SMART Goals To Get Your Social Media Strategy In Shape



Review

Social media is a virtual platform to reach your desired
audience

Know the social media lingo
Use various platforms

African- American use social media to balance real world
inequality (social media activism)

Use SMART goals




How do you plan to use social media?
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